Too Much Toiletry
by

Eyes Right

Springfield, VA –Better living through chemistry.  I do not recall when I first heard this phrase, but a visit to your bathroom may etch it forever in your mind.
Sitting on the counter of the sink in our master bathroom are not one, but three, separate bottles of moisturizing lotion.  The brands are Olay, Cetaphil, and CVS.  The Olay claims to be “ultra moisture lotion with shea butter” and promises that it “locks in moisture for 24 hours.” Cetaphil’s marketing slogan on the front of their container is “Every Age. Every Stage. Every Day.” I am not sure exactly what this means, but it apparently is THE lotion for everyone.  The CVS brand claims to be “NEW!” and is “skin nourishment moisturizing lotion with cocoa and shea butters.  It claims, in a not very subtle way, to be a knockoff of Lubriderm, since the front of the plastic dispenser urges you to “compare to Lubriderm.”  In reality, all three are much the same, because the two main ingredients of all are water and glycerin with various multi-syllabic chemicals and fragrances added.
In addition to these three, we also have a smaller container of Norwegian Formula hand cream (no ingredients listed), “Shea isn’t so” foot cream (spa size), “look ma, new hands” softening hand lotion, Olay regenerating serum, Olay eye lifting serum, and Olay UV defense regenerating lotion (with SPF 15).  I am not certain of the difference between the regenerating serum and the regenerating lotion, because the ingredients are not listed, but I am certain that it must be important.
Of course, I have not even begun to discuss hair products, but there are 5 different ones present (shampoos and conditioners – God forbid, if my wife and I would use the same hair products!), along with a tube of lip mender, and applicator of anti-aging eye roller, a large tube of A+D skin protectant, a small tube of eye regenerating cream, a small jar of night recovery cream, plus various nail products. 
I might add that my wife wears virtually no make-up, so our counters are relatively barren compared to the bathrooms of many American families.  However, we also have drawers filled with other chemical products, such as two different brands of toothpaste, four different types of deodorant (we each have two), more lotions, three different antibiotic ointments, two types of shaving cream, itch defense lotion, several tubes of different lip glosses, and at least three containers of various powders.
In our bathroom closet, we have four MORE containers of different hand and body lotions (guess what the first two ingredients are!), four different brands of toothpaste, three types of facial soap, four different brands of 1.25 liter bottles of mouth rinse, and copious amounts of over the counter medicines, such as Tylenol, Advil, etc.  And then there are the cleaning products, ranging from Comet cleanser (with bleach) to Tilex mildew remover, to Windex, to Green Works “natural” all-purpose cleaner [not sure how the blue and yellow colorant inside is natural?].  The Sierra Club logo is on the back of the bottle, apparently due to the stated claim that “the makers of Green Works products are proud supporters of Sierra Club efforts to preserve and protect the planet.”  In other words, they (Clorox, Inc.) paid the not-so-pure Sierra Club to use their logo on this stuff.
Each of these bathroom products is the result of decades of work by an army of chemists in various American labs to produce new and “improved” products.  None, of course, would probably be in our bathrooms without the even more important work of countless marketing specialists who develop ads and labeling to convince us consumers that we absolutely must devote a large percentage of our discretionary income to purchasing all of these packaged chemicals.  I am convinced that many of these products do very little to improve our lifestyle, but we buy them anyway, probably because we can.  Americans simply have so much disposable income that we now regard all of these chemicals as necessities.  It will be interesting to see how many of these products survive if we have a serious, and prolonged, economic downturn.  Our family may have to get along with only one or two types of lotion.   
I thought you might like to know.

E-R

