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North Charleston, SC – Competition for America’s entertainment dollars is intense, particularly in areas with large numbers of young people.  Entrepreneurs are constantly looking for a new gimmick to attract patrons to their commodity.  Nowhere is this competition more intense than in the nightclub/disco circuit.
No longer can a nightclub rest on its laurels or past success.  A packed house one night will quickly migrate to a competitor’s establishment unless considerable effort – and money – is expended to maintain that edge.  One local disco is a good case study.

Derriere’s is currently the top nightspot in this part of South Carolina.  A few years ago some clever risk-taker took a bankrupt furniture store in a large suburban mall here and converted the floor space to a disco.  Tens of thousands of dollars were obviously spent in the conversion.  For the first few weeks after its opening, Derriere’s was packed nightly offering just straight disco.  Now, however, the weekly schedule reads like a shopping list of “fun-to-do stuff.”

Monday night features mechanical bull riding, copied unabashedly from the movie, Urban Cowboy.  Tuesday is Ladies Night, with male strippers and women only before nine.  Wednesday is Band Night, often featuring a rock band name group from the 50’s.  On Thursday, the attraction is lingerie modeling.  Friday night is straight disco and Saturday is soul music night.  On Sundays the club is restricted to private parties in order to get around South Carolina’s blue laws prohibiting the sale of alcoholic beverages.
Imagine how much better our nation could be if this same entrepreneurial energy and capital investment were directed toward more noble goals than pleasing the senses.

I thought you might like to know.
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