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Eyes Right

Washington, DC - One of the advantages of owning a newspaper in a major metropolitan area is the large number of “information” ads purchased by large corporations.  This type of ad is particularly profuse here in the nation’s capital.
The numerous legislators and federal bureaucrats are the obvious targets of such ads. Each week both major Washington daily newspapers carry several pages of information ads purchased by a “who’s who” of American industry.   The typical ad generally attempts to promote a favorable image of the industry with no mention of the comparable quality or price of its product.  The major oil companies have been particularly active lately in this regard.

Chevron, for example, recently ran a large ad telling readers “Chevron Announces Record Investments.”  In the ad, Chevron carefully explains that (1) their profits really are not that huge, (2) their reinvestment in U.S. energy projects exceeds their U.S. profits, and (3) Chevron profits produce energy for the U.S.   After reading this ad I was nearly moved to nominate each of the Chevron corporate officers for either the Medal of Honor or the Nobel Peace Prize, or both.

In the same newspaper, Mobile Corporation also ran a large ad titled, “Mountbatten:  A Man for the Century.”  Mobil, it seems, is sponsoring a public television documentary about Lord Mountbatten and was simply reminding everyone what a good neighbor their oil company is.
It is no coincidence, of course, that both the Senate and the House just happen to be holding hearings later this month on an excess profits tax for oil companies.  

I thought you might like to know.
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