Basketball Bargain
by

Eyes Right

Washington, DC –  I have been going to a lot of Wizards games this season.  For those of you who are not regular followers of professional basketball, the “Wizards” are the Washington Wizards of the National Basketball Association (NBA).
I started attending these games by accident.  Just prior to the Christmas holidays, I was perusing an envelope of coupons which arrived in the mail – you know the type – some are for a local dentist, or a tree service, or dry cleaners.  There was one, however, which I noticed just before I pitched the lot into the trash.  It was from the Wizards offering a “holiday pack” of three lower level tickets for $99.  This caught my attention because the normal price per ticket for these seats ranges from $89 to $98.  I quickly recognized that this offer would give me decent seats for one-third the gate price.

So I bit on the offer, especially since the Wizards were also throwing in a “free” Gilbert Arenas jersey with each purchase [Arenas is their All-Star guard].  Surprisingly, there was no catch.  The tickets arrived in the mail, and my wife and I were off on the Metro to the Verizon Center in downtown DC for our first game.  The Metro has a stop directly under the arena, making the commute quick and convenient.
The Wizards won that game, and each of the next two which we attended on our promo.  What made the experience enjoyable was that the atmosphere at the games was very pleasant, and it was a family-friendly environment.  The food was reasonably priced, served warm, and had a wide variety of selections.  The restrooms were clean, well-lighted and very close to our seats.  In all, it was great entertainment for a reasonable price.
Let me contrast this experience with that from just a few months ago at FedEx Field, where we were season ticket holders for the Washington Redskins of the National Football League (NFL).  First of all, the tickets were considerably more expensive.  As season ticket holders we forced to pay full price for two pre-season games.  Our seats, which cost over $71 each, were on the top row of the stadium where binoculars were necessary to see the action on the field far, far below.  The ushers were rude, the food cold and terrible, and the bathrooms smelly and dangerous due to all the drunks.  There was an overall feeling of being gouged at every opportunity, and that we were being given a favor by allowing us to even be there.  I might add that the team was also lousy.
Last week the Redskins mailed me a season ticket renewal form.  I pitched it.  Instead I have purchased additional tickets to Wizards games, also on a promo.  The games have continued to be great, the atmosphere is superb, and I am close to the action on the court.  While the Redskins and the NFL continue to take their customers for granted, the Wizards and the NBA seem to be working to earn my business. 

What the NFL does not seem to realize is that there are choices to be made by consumers on how to spend their entertainment dollars.   It is not an automatic for me, or any other fan, to choose to be abused and taken to the cleaners simply because they have a popular product.  Unfortunately, the fat-cat NFL owners, sitting in their luxury boxes, seem to have forgotten some of the basic business principles which propelled their game to its level of popularity.  
I thought you might like to know.
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